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The Low-Risk Drinking Guidelines effectively balance the risks and benefits of alcohol. They were
developed to minimize public confusion on alcohol and health DQG reflect the best advice of respected
Canadian scientists based on current research. Below are some tips for promotion and dissemination. For
additional information, please visit the LRDG campaign website, www.lrdg.net after June 2001.

2ULHQW \RXUVHOI WR WKH /5'* &DPSDLJQ DQG WKH UROH RI NH\ SOD\HUV

� Read background campaign reports and material from previous LRDG Committee mailings.

� Become familiar with the relevant roles and responsibilities of key groups such as Public Health and
the Centre for Addiction and Mental Health.

� Get a clear picture of what your organization has
done and what it plans and/or is mandated to do
with respect to the Guidelines.

� Get consensus on what's expected of you and
your colleagues regarding LRDG promotion over
the coming year(s).

� Find out what resources and supports you have or
will need.

%HFRPH D FKDPSLRQ IRU WKH /RZ�5LVN

'ULQNLQJ *XLGHOLQHV

� Become familiar with emerging research and, in
particular, the research done in support of the
Low-Risk Drinking Guidelines.

� Know the Guidelines' core messages as outlined
in the brochures and other campaign materials
available from the Centre for Addiction and
Mental Health.

� Understand the difference between the LRDGs
and other guidelines developed for treatment
settings or for populations who the LRDGs
advise to "drink less or not at all."

� Know where to find the latest data/statistics on
drinking patterns and consequences.

� Know whom to contact for more information on the 
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8VHIXO 5HVRXUFHV

� /RZ�5LVN 'ULQNLQJ *XLGHOLQHV 3KDVH � &DPSDLJQ 5HSRUW DQG

&RPPXQLFDWLRQV )UDPHZRUNV� ���� DQG ����

� /5'* &DPSDLJQ .LWV� $XJ ���� DQG 0DU ����� SDUWLFXODUO\

OLVWV RI )UHTXHQWO\ $VNHG 4XHVWLRQV

� /5'* &RPPLWWHH 7HUPV RI 5HIHUHQFH

� 0DQGDWRU\ +HDOWK 3URJUDPV DQG 6HUYLFHV *XLGHOLQHV DND

�&RUH 3URJUDP *XLGHOLQHV�

� 'LUHFWRU\ RI 6XEVWDQFH $EXVH DQG ,QMXU\ 3UHYHQWLRQ

&RQWDFWV LQ 3XEOLF +HDOWK� SDUWLFXODUO\ VHFWLRQV �� � DQG ��

� 'LUHFWRU\ RI 3RWHQWLDO 6RXUFHV RI )XQGLQJ IRU 6XEVWDQFH

$EXVH DQG ,QMXU\ 3UHYHQWLRQ 3URMHFWV LQ 2QWDULR

� /5'* 2ULHQWDWLRQ %LQGHU 7DEOH RI &RQWHQWV� 7RURQWR 3XEOLF

+HDOWK� ����

� /RZ�5LVN 'ULQNLQJ 3RVLWLRQ 6WDWHPHQW� $GGLFWLRQ )RXQGDWLRQ

RI 0DQLWRED�

)RU FRSLHV RU OLQNV WR WKHVH GRFXPHQWV YLVLW WKH $OFRKRO 3ROLF\

1HWZRUN ZHEVLWH� ZZZ�DSROQHW�RUJ�� SDUWLFXODUO\ WKH $FWLRQ 3DFN

RQ WKH /RZ�5LVN 'ULQNLQJ *XLGHOLQHV�

)RU JHQHUDO UHVRXUFHV RQ DOFRKRO DQG KHDOWK VHH�

� &HQWUH IRU $GGLFWLRQ DQG 0HQWDO +HDOWK� ZZZ�FDPK�QHW

� &DQDGLDQ &HQWUH RQ 6XEVWDQFH $EXVH� ZZZ�FFVD�FD

� +HDOWK &DQDGD� ZZZ�KF�VF�JF�FD

� &DQDGLDQ 0HGLFDO $VVRFLDWLRQ� ZZZ�FPD�FD

� 0$'' &DQDGD� ZZZ�PDGG�FD
Campaign and the research behind the Guidelines.

http://www.apolnet.org/
http://www.camh.net/
http://www.ccsa.ca/
http://www.hc-sc.gc.ca/
http://www.cma.ca/
http://www.madd.ca/
http://www.lrdg.net/
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3URPRWH D FRQVLVWHQW� FRKHUHQW PHVVDJH

� Orient other staff members to the Guidelines and their role.  This can be done through presentations,
email notices, postings on internal bulletin boards or newsletters, updates to the staff and volunteer
manuals or program plans, and an LRDG Orientation/Quick Reference Binder.

� Ensure that all those who interact with the media on a regular basis, or intermittently as a result of
events or emerging issues, are well-versed in the Guidelines. Help them to communicate the LRDG
core messages clearly and consistently, particularly the research on alcohol and heart health.

� Review brochures, presentations, program and media materials, displays, website content, etc. to
ensure that alcohol-related messages are consistent with the Guidelines. If they are not, find out
whether there's a clear rationale for the differences (e.g. resources were developed to reduce harm
among a key group rather than for general health promotion purposes). Carefully weigh the pros and
cons of keeping outdated material in use.

� Find out if your organization has a protocol for
updating, reviewing or signing off on internal and
public education materials or campaigns. Lobby for
changes to ensure you and other colleagues with
expertise on the LRDGs are consulted on alcohol-
related content.

� Consider developing an official policy or position
statement in support of the Low-Risk Drinking
Guidelines. This may help clarify roles and
responsibilities and ensure there's awareness and
support for your initiatives at all levels of the
organization. It will also help institutionalize some of
the related staff orientation and training that need to
take place on an ongoing basis.

'HYHORS D FRPSUHKHQVLYH� ORQJ�WHUP VWUDWHJ\

� Incorporate the Low-Risk Drinking Guidelines into a broa

� Recruit a knowledgeable, committed team to work with yo
or two elements, there's always more than enough work to
guide your work. Determine how decisions will be made a

� Develop a comprehensive long-term strategy to plan, impl
alcohol consumption patterns and consequences, particula
single event or 3-month campaign is not going to have mu
not linked to your long-term goals.

� Carefully weigh the pros and cons of collaborating with or
industry, particularly when targeting youth.  Decide how d
campaign materials.

� Set achievable goals. Focus on those activities that will gi
your deliverables and milestones to boost team spirit and s

� Get support from the top for your plan and at key points th
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8VHIXO 5HVRXUFHV

� 7UDYHOOLQJ 7RJHWKHU� $ +DQGV�2Q *XLGH IRU 0RYLQJ <RXU

&RPPXQLW\ *URXS WR $FWLRQ� &HQWUH IRU $GGLFWLRQ DQG

0HQWDO +HDOWK� ������������� RU marketing@camh.net
� 3XEOLFDWLRQV RQ +HDOWK 3URPRWLRQ� &RPPXQLW\ 'HYHORSPHQW

DQG 2UJDQL]DWLRQDO 'HYHORSPHQW� 2QWDULR 3UHYHQWLRQ

&OHDULQJKRXVH� ZZZ�RSF�RQ�FD�SXEV�LQGH[�KWPO

� 3UHYHQWLRQ *XLGHV� 3UHYHQWLRQ 6RXUFH %&�

ZZZ�SUHYHQWLRQVRXUFH�EF�FD�

� &DQDGD
V 'UXJ 6WUDWHJ\ 'LYLVLRQ 3XEOLFDWLRQV� +HDOWK

&DQDGD� ZZZ�KF�VF�JF�FD�KSSE�FGV�VFD�FGV�

� $ :RUNERRN IRU &RPPXQLW\ 3ODQQLQJ +HOSLQJ FRPPXQLWLHV

ZRUN WRJHWKHU WR KHOS QHZFRPHUV� &LWL]HQVKLS DQG

,PPLJUDWLRQ &DQDGD

ZZZ�FLF�JF�FD�HQJOLVK�QHZFRPHU�ZRUNERRN�ZEN�WRFH�KWPO
der campaign on low-risk drinking.

u. Even if a campaign consists of only one
 go around. Agree on the principles that will
nd who needs to be involved along the way.

ement and evaluate your efforts. Changes in
rly at the population level, take time. A
ch of an impact if it's a "one-shot deal" or

 accepting funding from the alcohol
onors and partners will be recognized on

ve you the "biggest bang for the buck." Time
trengthen organizational commitment.

roughout its implementation.

mailto:marketing@camh.net
http://www.opc.on.ca/pubs/index.html
http://www.hc-sc.gc.ca/hppb/cds-sca/cds/publications
http://cicnet.ci.gc.ca/english/newcomer/workbook/wbk-toce.html
http://cicnet.ci.gc.ca/english/newcomer/workbook/wbk-toce.html
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)RFXV RQ SROLF\

� Find out if policies and practices covering the sale, service, promotion and consumption of alcohol at
corporate events and facilities are consistent with the Low-Risk Drinking Guidelines.

� Check to see if the local Municipal Alcohol Policy has a goal to reinforce low-risk drinking behaviour
and whether LRDG messages could be included in the facility signage or rental package, for example.

� Ensure workplace and campus alcohol and other drug policies explicitly refer to the Low-Risk
Drinking Guidelines. Integrate LRDG messages and resources into workplace, community and campus
displays, annual drug awareness campaigns and other alcohol-related initiatives.

� Advocate for standard drink labels on alcohol beverage
containers, improved training for all those involved with
the sale and service of alcohol, and more balanced
alcohol messages on radio, TV and other media.

� Support population-based alcohol policies such as
controls on alcohol service, advertising and promotion
practices, prices and taxes, number of alcohol outlets,
days and hours of operation. Policy has the biggest
potential for impact and should go hand in hand with
any social marketing or media campaign on the
Guidelines.

8VH WKH PHGLD

� Monitor the local media for alcohol-related stories.
Promote positive stories on the benefits of alcohol with
letters to the editor, opinion articles, etc. on the risks and eff

� Take advantage of media interviews on related issues to rein
advance support for alcohol policy issues. Find out if they w
health tips for use as "fillers" on slow news days.

� Get to know editors, reporters, PSA directors and other med
recognize/thank them when they do a good job or if they sup

� If your campaign includes public service announcements, ca
media has a preferred format, length or time during which th
"Alcohol Education PSAs" so broadcasters know they will h
the Canadian Radio-Telecommunications Commission CRT

� Incorporate a policy component into your media relations st
low-risk drinking discuss the importance of alcohol policies
community safety. Alternatively, use the opportunity to enc
standard drink labels, mandatory server training, etc.
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8VHIXO 5HVRXUFHV

$ JRRG VRXUFH RI &DQDGLDQ DOFRKRO SROLF\ LQIRUPDWLRQ LV

$32/1(7�� ZZZ�DSROQHW�RUJ�� 3DUWLFXODUO\ UHFRPPHQGHG

DUH WKH IROORZLQJ DFWLRQ SDFNV�

� $OFRKRO 3ROLF\ ���

� 3ROLF\�0DNLQJ %DVLFV

� $OFRKRO $GYHUWLVLQJ
� /LTXRU /LFHQVLQJ DQG WKH 3XEOLF ,QWHUHVW

6HH DOVR WKH XSFRPLQJ /HW
V 7DNH $FWLRQ VHULHV� WKUHH KRZ�

WR PDQXDOV RQ SROLF\ GHYHORSPHQW LQ WKH ZRUNSODFH� VFKRROV�

FROOHJHV DQG XQLYHUVLWLHV DQG FRPPXQLW\ VHWWLQJV�

$OVR UHFRPPHQGHG DUH &$0+ SXEOLF LQIRUPDWLRQ PDWHULDOV�

VHWWLQJ�VSHFLILF DOFRKRO SROLF\ UHVRXUFHV DQG EHVW DGYLFH

VHULHV� 7R YLHZ WKH RQOLQH FDWDORJXH JR WR www.camh.net
7R DFFHVV &$0+ /LEUDU\ 5HVRXUFHV FDOO ������������

H[W�����
ective prevention.

force low-risk drinking messages and
ould welcome stories, short columns or

ia personnel in your area. Find a way to
port your efforts.

ll around to find out whether your local
ey air them. Be sure to label them
elp them comply with the requirements of
C).

rategy. For example, when referring to
 in promoting population health and
ourage debate on new policies such as

http://www.apolnet.org/
http://www.camh.net/
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8VH VRXQG KHDOWK FRPPXQLFDWLRQ SULQFLSOHV

� Agree on your communication objectives. Determine
whether you'll focus on the general public or
professional intermediaries. Identify what short and
long-term changes you'd like to see, keeping in mind
that the overall goal is to reinforce broad-based
consistency in the low-risk drinking behaviour  of
the majority of the population and to persuade those
who drink at higher levels or in inappropriate
situations to modify their behaviour.

� Know your audience. Use demographic,
psychographic, organizational and other data to help
you understand the incentives and disincentives of
particular behaviours, practices or policies.

� Target your message and refine it through focus
testing with the target group, and consultation with
colleagues and professional intermediaries whose
support you may need. Test your messages for
unintended consequences, particularly when alcohol
and health are linked (e.g. encouraging abstainers to
start drinking; rationalizing/reinforcing the
behaviour of heavy drinkers).

� Use care when targeting those under the legal
drinking age. The LRDGs provide a picture of
healthy, low-risk drinking for adults. Young people
may be more vulnerable to alcohol's effects and
consequences due to smaller body size, lower
tolerance of or inexperience with drinking. Harm
reduction messages should account for these factors.

� When developing an identity for a local campaign,
consider whether the new LRDG campaign logo and
slogan could be integrated into your overall message.
The more consistent the messages and visual cues,
the more likely we are to have an impact province-
wide. Permission to use the LRDG logo or to include
all or part of the Low-Risk Drinking Guidelines in
your printed or electronic promotion materials must
be obtained from the Centre for Addiction and
Mental Health (CAMH). The rationale for this is to
ensure that all materials, websites, etc that discuss
these Guidelines do, in fact, contain information that
accurately reflects the science upon which they are
based. Groups interested in developing new resources in
resources for review, can contact the LRDG Committee 

� Sequence activities so they build on and reinforce one an
people know that low-risk drinking guidelines exist and 
Phase 2, you could focus on helping professional interm
you might want to focus on a particular low-risk drinkin
limits for men and women and the definition of a standa

� Collect data; evaluate effort and results. Set aside a porti
The Health Communication Unit at the Centre for Healt
planning and evaluating your local campaign.
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8VHIXO� 5HVRXUFHV

� 6WDWLVWLFDO 3URILOHV RI &DQDGLDQ &RPPXQLWLHV�

6WDWLVWLFV &DQDGD� ZZZ�VWDWFDQ�FD

� &XOWXUDO 3URILOHV� &LWL]HQVKLS DQG ,PPLJUDWLRQ

&DQDGD FZU�XWRURQWR�FD�FXOWXUDO�HQJOLVK�LQGH[�KWPO

� &RQVXPHU %HKDYLRXU ,QGH[� 8QLYHUVLW\ RI $OEHUWD

FRXUVHV�EXV�XDOEHUWD�FD�FRQVXPHU�

EHKDYLRU�6WXGHQW:HE�LQGH[�KWP

� *XLGH WR 2Q�OLQH 6RXUFHV RI $OFRKRO�5HODWHG

6WDWLVWLFV� $OFRKRO 3ROLF\ 1HWZRUN� ZZZ�DSROQHW�RUJ�

� 6RFLDO 0DUNHWLQJ 7XWRULDO DQG 5HVRXUFHV� +HDOWK

&DQDGD � ZZZ�KF�VF�JF�FD�KSSE�VRFLDOPDUNHWLQJ�

� +HDOWK &RPPXQLFDWLRQV 5HVRXUFHV� 7KH +HDOWK

&RPPXQLFDWLRQ 8QLW� ZZZ�XWRURQWR�FD�FKS�KFX�

� 2QWDULR +HDOWK 3URPRWLRQ (�%XOOHWLQ $UFKLYHV�

ZZZ�RKSH�FD�

� 6RFLDO 1RUPV 0DUNHWLQJ� +LJKHU (GXFDWLRQ &HQWUH

ZZZ�HGF�RUJ�KHF�VRFLDOQRUPV�

� 6RFLDO 0DUNHWLQJ /LQNV� :HLQUHLFK &RPPXQLFDWLRQV�

ZZZ�VRFLDO�PDUNHWLQJ�FRP�60/LQNV�KWPO

� /LWHUDF\ DQG 3ODLQ /DQJXDJH 5HVRXUFHV� &DQDGLDQ

3XEOLF +HDOWK $VVRFLDWLRQ� ZZZ�QOKS�FSKD�FD�

� &6$3 7HFKQLFDO $VVLVWDQFH %XOOHWLQV� 86 1DWLRQDO

&OHDULQJKRXVH RQ 6XEVWDQFH $EXVH ZZZ�KHDOWK�RUJ�

� +HDOWK3URPLV� +HDOWK 3URPRWLRQ 'DWDEVH �8.�

KHDOWKSURPLV�KGD�RQOLQH�RUJ�XN�

� +HDOWK 3URPRWLRQ -RXUQDO RI $XVWUDOLD�

ZZZ�YLFKHDOWK�YLF�JRY�DX�KSMD�

� 5ROH RI 6RFLDO 0DUNHWLQJ &DPSDLJQV LQ $XVWUDOLD
V

1DWLRQDO 'UXJ 6WUDWHJ\

ZZZ�KHDOWK�JRY�DX�SXEKOWK�SXEOLFDW�GRFXPHQW�UHSRU

WV�QDWLRQDO�SGI

� 3V\FKRJUDSKLF <RXWK *URXSV� =HURLQJ LQ RQ WKH

PDUNHW � 5HDOO\ 0H�'URJXHV«SDV EHVRLQ �&DQDGD�

ZZZ�KF�VF�JF�FD�KSSE�VRFLDOPDUNHWLQJ�

SXEOLFDWLRQV�PBDBG�PDG��PDG��SGI
 support of the LRDGs, or submitting existing
(see below) for details.

other. For example, you may begin by letting
where they can find more information. In
ediaries to use the guidelines. Alternatively
g message. For example, the daily/weekly
rd drink.

on of your budget for these functions. Contact
h Promotion, 416-978-0522, for assistance in

http://www.statcan.ca/
http://courses.bus.ualberta.ca/consumer-behavior/StudentWeb/index.htm
http://courses.bus.ualberta.ca/consumer-behavior/StudentWeb/index.htm
http://www.apolnet.org/
http://www.hc-sc.gc.ca/hppb/socialmarketing/
http://www.utoronto.ca/chp/hcu/hcu-publications.html
http://www.ohpe.on.ca/
http://www.ohpe.on.ca/
http://www.edc.org/hec/socialnorms/
http://www.social-marketing.com/SMLinks.html
http://www.health.org/
http://www.vichealth.vic.gov.au/hpja/
http://www.health.gov.au/pubhlth/publicat/document/reports/national.pdf
http://www.health.gov.au/pubhlth/publicat/document/reports/national.pdf
http://www.hc-sc.gc.ca/hppb/socialmarketing/publications/m_a_d/mad2/mad2.pdf
http://www.hc-sc.gc.ca/hppb/socialmarketing/publications/m_a_d/mad2/mad2.pdf


0D[LPL]H 5HVRXUFHV

� Identify opportunities for cross-promotion of low-risking messages or materials. Work collaboratively
within and outside your organization to promote the Guidelines. This gets buy-in from a cross-section
of people, spreads out the work and makes everyone an advocate for your cause.

� Ask key organizations in your community to support the campaign by publicly endorsing the
Guidelines and helping to promote them among their staff, volunteers and/or members. Contact the
LRDG Committee (see below) if there are provincial or national organizations you'd like to approach
so as not to duplicate efforts.

� Forge regional partnerships whenever possible. These can be structured in various ways. Some will
involve joint planning, collaborative development of campaign materials or negotiations with local
media to help produce or broadcast educational messages.  In other cases, it may simply mean that one
group takes responsibility for one aspect of the campaign (e.g. media), while another addresses a gap
in programming for a specific target groups (e.g. bar patrons in rural area).

� Connect with the LRDG Committee to identify opportunities for broader collaboration. Sometimes
money can be pooled provincially to develop more or higher quality resources. Other times, it may be
useful to know who's doing what across the province and whether your idea has already been
implemented elsewhere.

/HDUQ IURP RWKHUV

� Review background documents
and resources produced by other
groups or campaigns.

� If using materials developed in
other jurisdictions, ensure they are
adapted for consistency with the
Low-Risk Drinking Guidelines.

� Visit www.lrdg.net  after June
2001 to keep updated on the
campaign.

6KDUH \RXU VWRULHV

� Post your stories or questions on the A
message to over 150 public health, hea
across Canada.

� Add your campaign dates and events t

� Register in the new AOD Key Contact
campaign.

� Add your campaign resources, plannin
resources to the Alcohol-Related Educ
launched May 2001.

� Contact the LRDG Committee (see be
want to be on the mailing list.
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8VHIXO 5HVRXUFHV

$OFRKRO� *R (DV\ 6WDQGDUG 'ULQN &DPSDLJQ� $XVWUDOLD

� 5HVHDUFK ZZZ�KHDOWK�JRY�DX�SXEKOWK�SXEOLFDW�GRFXPHQW�UHSRUWV�DOFRKRO�SGI

� 5HVRXUFHV ZZZ�KHDOWK�TOG�JRY�DX�DWRGV�XSGDWHV�DGXOW�KWP

� 5HSRUW ZZZ�DGIT�RUJ�VNLQQHU�KWPO

1DWLRQDO $OFRKRO &DPSDLJQ� $XVWUDOLD

� 'HYHORSPHQWDO 5HVHDUFK

ZZZ�KHDOWK�JRY�DX�SXEKOWK�SXEOLFDW�GRFXPHQW�DOFRFDPS�SGI

� <RXWK &DPSDLJQ ZZZ�GULQNLQJFKRLFHV�FRP� &DPSDLJQ WDUJHWLQJ SDUHQWV�

SURIHVVLRQDOV HWF� ZZZ�QDWLRQDODOFRKROFDPSDLJQ�KHDOWK�JRY�DX�

� (YDOXDWLRQ RI /DXQFK 3KDVH
ZZZ�QDWLRQDODOFRKROFDPSDLJQ�KHDOWK�JRY�DX�SGI�HYDOBVXPP�SGI
�

8VHIXO 5HVRXUFHV

� )RU PRUH LQIR DQG OLQNV YLVLW

$32/1(7� ZZZ�DSROQHW�RUJ

POLNET Listserv, an email service that broadcasts your
lth promotion, injury and substance abuse prevention contacts

o the AOD Events and Campaigns Calendar.

s Database. as a media or program contact for your local LRDG

g and evaluation reports and other
ational Resources Database, to be

low) if you'd like to sit on the provincial planning committee or

http://www.health.gov.au/pubhlth/publicat/document/reports/alcohol.pdf
http://www.health.qld.gov.au/atods/updates/adult.htm
http://www.adfq.org/skinner.html
http://www.health.gov.au/pubhlth/publicat/document/alcocamp.pdf
http://www.drinkingchoices.com/
http://www.nationalalcoholcampaign.health.gov.au/
http://www.nationalalcoholcampaign.health.gov.au/pdf/eval_summ.pdf
http://www.apolnet.org/
http://www.lrdg.net/


1%� 6RPH RI WKH �8VHIXO 5HVRXUFHV� LQ WKH WH[W ER[HV PD\ QRW GHILQH ORZ�ULVN GULQNLQJ FRQVLVWHQWO\

RU LQ WKH VDPH ZD\ DV WKH &HQWUH IRU $GGLFWLRQ DQG 0HQWDO +HDOWK
V ���� /5'* *XLGHOLQHV� 3OHDVH

DGDSW WKH LQIRUPDWLRQ DFFRUGLQJO\�
�

For more information on the Low-Risk Drinking Guidelines or the campaign, please contact:

Association of Local Public Health Agencies (alPHa)
425 University Avenue, Suite 502, Toronto ON  M5G 1T6  http://www.alphaweb.org/
Denise DePape, Healthy Lifestyles Manager, Toronto Public Health
Tel:  416-338-7515  Fax: 416-396-5299 Email: ddepape@city.toronto.on.ca

Centre for Addiction and Mental Health (CAMH)
33 Russell Street, Toronto, ON M5S 2S1 http://www.camh.net
Marianne Kobus-Matthews, Senior Program Consultant
Tel: 416-535-8501 ext 4552  Fax: 416-595-5019, Email: marianne_kobusmatthe@camh.net

Ontario Public Health Association, Alcohol Policy Network (OPHA-APN)
468 Queen Street East, Suite 202 Toronto ON M5A 1T7 http://www.apolnet.org
Paula Neves, Project Manager, Alcohol Policy Network
Tel: 416-367-3313 ext 27  Fax: 416-367-2844  Email: apn@opha.on.ca

http://www.alphaweb.org/
mailto:ddepape@city.toronto.on.ca
http://www.camh.net/
mailto:marianne_kobusmatthe@camh.net
http://www.apolnet.org/
mailto:apn@opha.on.ca

